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Your success is our
mission. We work
collaboratively to
create proactive

solutions that meet
each organization’s
unique needs.

CATALYST™

Fundraising Solutions

We provide a deeper understanding of why
donors give and strategies for helping your
organization raise more money.

Strategic Planning

We lead your nonprofit through a thoughtful
assessment to align goals with organizational
values and create a bold plan of action.

Board Catalysts¥

We help you assess, strengthen and energize
your board members to meet the challenges
of today... and tomorrow.






Agenda

» Welcome
» Thank you to our panelists!
» What’s happening in the industry

» Nonprofit leader panel: digital fundraising successes &
challenges

» Tips & tricks: a 10-point checklist for Giving Tuesday
> Q&A
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CONSULTANTS IN GIVING AND RECEIVING



OVERVIEW

What’s Happening with Digital
Philanthropy



Overall Trends in Digital Fundraising

* U.S. online giving has increased 17% since 2016
* Email accounts for ~¥28% of online giving revenue

* 531 billion was raised through online giving in 2017
* Average online donation amount = $128
* Arts & culture organizations had the largest growth

¢ 24-25% of donors make donations on mobile devices

*Blackbaud, ‘Charitable Giving Report 2018’ %JWK 6

*Forbes, ‘The 2019 Digital Fundraising Landscape’ ) NTHROPY
*The Nonprofit Source, ‘Giving Statistics for 2018’



Giving Tuesday Data & Trends

* Launched in 2012 by the 92"d Street Y

* Global movement that inspires people around the
world to take action to improve their communities

* Major growth each year
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*DataKind Giving Tuesday Insight Report 2017 %JWK

*The Nonprofit Source Giving Statistics for2018 ) NTHROPY



Giving Tuesday Data & Trends

*Increase of 55% from 2016 to 2017
* Giving Tuesday is positively influencing giving behavior
*63% of donors gave only on Giving Tuesday

* Disaster recovery, women/girls, children, and
education were main focus areas for donations

* On Facebook alone, more than $125 million was raised

* 17% of donations were from a mobile device (1 in 4
through Blackbaud)

* Average online gift amounts exceeded $134

*DataKind Giving Tuesday Insight Report 2017
*The Nonprofit Source Giving Statistics for 2018 JW
*The Nonprofit Times ‘#GivingTuesday Hits Record 5274 Million’ a/_ 8
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PANEL

Opportunities & Challenges from the Field



Our Panelists oLy

Julie Smith, Work Skills

Foundation

The Work Skills Foundation is making
a difference in the lives of people
with disabilities and other
employment barriers every day! Our
vision is a community that offers
opportunity for everyone with the

desire to succeed.

&B» Work Skills
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Our Panelists

Christina Rodriguez,
Mom’s House

Mom's House strives to break the cycles
of poverty and welfare. It is our mission
to guide at-risk single parents through
the process of achieving educational
goals and provide tools and resources
needed to become effective parents.

MOM'’S HOUSE
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Questions for Panelists

1.

Share a specific digital/online campaign that has been
successful for your organization. How did it work?
What would you do differently next time?

. What is your key ingredient to successful digital

fundraising or online marketing?

. What platform do you use to collect online/social

media donations? Would you refer others? How has it
changed the way you engage with donors?

. What else would you like to share?



TIPS & TRICKS

10 Point Checklist for a Successful
Giving Tuesday



10 Point Checklist

1. Assign a point person #GI¥INGTUESDAY
December 3, 2019
2. Get the website ready
3. Focus the campaign
4. Create relevant content
5. Find ambassadors to .
YOUR GIFT.
share your work YOUR IMPACT

YOUR UNIVERSITY
OF TOLEDO.

@TOLEDO #giveTOL




10 Point Checklist

6. Promote the day

7. Set a goal and make it fun!

8. Create a stewardship plan

9. Create a retention and
conversion plan

10. Make the effort!
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@ Colorado State University

THIS GIVING TUESDAY, YOU HELPED
US EXCEED OUR GDALS:

- 10,470

Meals Donate

$73 290
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QUESTIONS & ANSWERS



Thank You!
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